Course: Business Research 101: Sources and Strategies for Company, Industry, International Business, and Marketing Research. 
Audience:  Library professionals and others needing to develop their business research skills and /or knowledge of standard business sources. The course will include high quality free online sources and descriptions of standard subscription sources that students may access at their work or local library. The course will include research examples typical of both public and academic library settings.  Students will design a question to answer via a short one page paper and annotated bibliography (with at least 3 sources) that fits with their interest and experience level.  
Purpose: Students will learn some basic sources and strategies in the areas of company, industry, international business, and marketing research. They will be able to share their experience of sources covered in the course with colleagues and come up with a research project of particular interest to them to complete. A bibliography of further reading in business research is available in the course for future study.   

Format: Online, 4 week course; weekly lectures, online discussions assignments, and a final project of student’s choice. 

Hours to complete: 15 hours or about 3.5 hours per week.  An average week may include:

1.5 hour of lecture materials and reading. Lecture material will link to some major free web sources in the subject area and describe some major subscription databases and references sources. Students will be encouraged to use at least one of these via a local public library. 

1 hour assignment posted to discussion list. (For example: use one source from the lecture to find information. Describe your search process and result; review the usefulness of the source.)   
 1 hour to work on your own research project report due at the end of the 4 weeks. (one page plus 3 source bibliography.) 

Feedback on all assignments will be given by the instructor. The instructor will also answer any questions or provide additional resources for interested students. 

At the end of the four weeks: 

1 hour final quiz for self-assessment! 

Goal: Students will begin to learn how to do business research in a variety of areas, including, but not limited to: company, industry, international, marketing, consumer information. The course will focus on the business research needs of library professionals working in a variety of library environments, but particular emphasis will be placed on public and academic libraries. Students will be able to design their final project to fit their work environment or career interest.  Particular learning outcomes addressed are: 

Students will: 

1. Recognize what information is needed for a particular research question and have the ability to locate, evaluate, and use the needed information efficiently and effectively.

2.  Recognize the differences between online material accessible freely on the Internet and that available only through proprietary and subscription databases.

3.  Be aware of and able to efficiently and effectively use some of the most common  print and online sources used in business research.
4.  Construct and implement effectively designed research strategies, and refine those strategies when needed.

5.  Critically evaluate the appropriateness and authenticity of information retrieved. 

6. Correctly cite and avoid plagiarism. 

7. Use information legally and ethically. 

Required work: Students will have weekly online lectures, reading assignments and class activities, including weekly online discussions.  Student will also have short weekly assignments on various topics. Students will also design a business research question and answer it in a brief one page report with an attached annotated bibliography of at least three sources. 
Short Research Paper Topics: (one page summary + one page annotated bibliography with at least 3 sources.)
Students can choose a question from the list below or create their own question appropriate to their career interests and goals. For example a student working in an academic library could use a typical business reference question as a research topic.  
Sample topics: Choose a public company and research it. Describe the company’s history. What is its total revenue? What industry is it part and if possible what is one of its close competitors? Use and describe at least 3 sources. 
Research and write a one page summary of an industry (can be local) and describe at least 3 sources used. 

Find an article from an accounting/economics or business periodical or from the business section of a newspaper; identify the main topic of the article and do further research on this topic, using at least 3 sources, including periodicals, and web sources. Summarize in one page what you find and annotate the 3 sources you used.
Pretend you are purchasing a new (fill in the blank) find 3 sources (one can be consumer guide) to research which product you should buy.

Pretend you are going to start a service or market a product. What is the key demographic that you would market to? Choose a city or county and describe how successful your product or service would be. 

Write a paper where you collect and review at least three sources that you think a professional accountant, economist, financial analyst or manager should use to keep up on their profession. Include periodicals, association web sites, blogs ,etc…

Research and write about various kinds of career paths for business librarians or information professionals, or for accountants, or economists include the job market prospects, salaries and career paths of each, using at least 3 sources. 

Link to some of the sources covered in class: 

http://library.stmarys-ca.edu/subjects/business/index.html
Proposed weekly outline: (Sources will include free websites and publications and students will be encouraged to use sources available either rat their work site or via a local library that they can access.)
Week one: Introduction and overview of course.     

 Company research: (focus on public companies) Sources include: Thomson, Reuters, Yahoo Finance, Edgar, Company web pages,. Library  business databases, such as Reference USA, Standard and Poors, Lexis Nexis, Hoovers, and other are covered.  For Stock information some free soruces and Value Line are covered.  APA citing covered as the primary format for citing sources in business research. Examples of citing correctly and how to avoid plagiarism are provided. 
Week two: Industry research. Sources covered include: free websites such as Thomson, & subscription databases such as Standard and Poors, Plunketts,  & 
various article databases such as Business Source Premier, and ABI inform. 
Week three: International Business. Sources include Eurostat, Euromonitor, StatUSA, various international web sources. Country statistics, some economics sources, and international organizations as sources of information are included. Various economic journal databases and references sources are covered. 
Week four: Marketing. marketing plans, competitors, SWOT analysis. demographics, marketing sources. Economic environment. Includes web and library subscription based sources, such as Mintel, reference sources such as Lifestyle Analyst and government demographic sources such as the census. Consumer information included. Sources for starting a business are included. 
